
Crosdale 1 
 

Alexander Crosdale 

Y.Maharaj 

Writing 10 @ 2pm 

October 20, 2014 

 

Annotated Bibliography 1: My Fist Annotation Bibliography 

 

Emerald, Neal D. “Consumerism, Nature, and the Human Spirit.” MA Thesis, Virginia 

Polytechnic Institute and State University, 2004. Web. 16. Oct. 2014. 

  

Summary: The article’s main arguments are that due to the sudden rise of consumerism in post 

WWII era from it flaccid state through the mid-century, we as human have lost a sense of self 

and unity and have taken on a false self which idealizes the mass consumption of non-necessary 

goods which as current levels are destructive and unsustainable. In the process, Emerald also 

explains ways that we as humans and consumers can change our destructive ways and address 

the problems of sustainability. 

Analysis: “The American economy, having reached the point where its  was capable of 

satisfying basic material needs, now relied on the creation of new consumer demands – on 

convincing people to buy goods” (Emerald 5). This quote supports the argument that American 

economy has given consumers the idea that they can pursue their infinite desire because they 

have the “infinite” resources to keep up with the demand that the American economy has 

created. This quote asserts Emerald’s idea that the “infinite” American dream changes the 

assumption that American ideology is to blame for American consumerism, but rather the 

cultural and dynamic shifts that came with post WWII. 
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Francese, Peter. "American Consumers: The World's Biggest Spenders." AdvertisingAge. 

AdvertisingAge, 10 Jan. 2006. Web. 15 Oct. 2014.  

Summary: The article’s main arguments are that American consumers do not spend a good part 

of their money on necessities but rather on things they desire. The article also analyzes the 

American consumer spending trends and how it may affect the economy in the near future. 

Analysis: This article supports my argument that the American consumers are exhausting their 

limited resources both nature and money that they “Posses”. As evidence in the article, American 

consumers’ spending is on a constant up rise but their incoming is decreasing. That begs the 

question how can they afford the type of living their current living with such little income? They 

American consumer often rely on credit, another prominent figure since the post WWII era but 

that only a remedy rather than a cure. In nature credit cards, loans or other human made 

ideologies does not exist because to get something in nature, something must always be given. 

for example a lion must give time and possible its life to successful hunt its next meal. Humans 

have disobeyed and will continually disobey the most fundamental rule of nature ,which could 

lead to a collapse of human’s society because we can’t keep taking without giving. 

Logeman, Jan. “DIFFERENT PATHS TO MASS CONSUMPTION: CONSUMER CREDIT IN         

THE UNITED STATES AND WEST GERMANY DURING THE 1950s AND 

'60s”Journal of Social history 41.3(2008):525559. Academic Search Complete. Web. 

20.oct.2014 

Summary: The article’s main arguments were how post WWII ideologies such as credit 

financing helped shape consumerism in American. During the Post WWII era credit financing 
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was also use as a tool to combat post-depression and expand mass purchasing power of the 

people after they have been denied it so long because of the war; credit financing became regard 

by the American consumer as the forerunner for the fabled ideology “The American Dream.” 

Analysis: The American consumers are chasing their infinite desires when there is a finite 

resource both monetary and natural to fulfill their desire. “Despite the dramatic surge in 

consumer debt after World War II the phenomenon has received comparatively little attention…” 

(Logemann 527). Though the American consumer is on the brink of depleting their finite 

resources especial their money because American has one of the highest debt rates in the world, 

why do they continue? I think that the it’s the only way of life they know, also they should 

realize and soon that there is no need for some much consumption before we become the 

dwindling “finite resource”.  

Tilman, David, and Clarence Lehman. "Human-Caused Environmental Change: Impacts On 

Plant Diversity And Evolution." Proceedings Of The National Academy Of Sciences Of 

The United States Of America 98.10 (2001): 5433. Academic Search Complete. Web. 18 

Oct. 2014. 

Summary: Human- caused environmental changes such as but not limited to genetic 

modifications has caused the world’s ecosystems and their natural constraints for the Darwinian 

Theory “survival of the fittest” to shift. This gives a specific organism a disadvantage or an 

advantages which could be devastating to an ecosystem’s balance which in the end could cause a 

specific element of the ecosystem such but not limited to a plant, a herbivore, a predator or even 

a chemical naturally found in the ecosystem to disappear which could lead to many or even mass 

extinction. 
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Analysis: The article’s exemplified that humans are so conceited in pursuit of their desires that 

they try  to disrupt earth’s most powerful element; nature. Nature has been the guiding hand 

whether brutal or kind for all specifies even us since the first organism’s cell evolved into a 

eukaryote cell. We as humans are so wrapped up in our disillusion that we have an unlimited 

resource that we may one day destroy nature itself because we kept on taking from nature until 

there was nothing left to take. Nature runs on give and take system so we can’t just take 

something and hopes to pay back later; we have to pay up front because nature does not adhere 

to the man-made ideology of credit. 

Todd, D. (2012). You Are What You Buy: Postmodern Consumerism and the Construction of 

Self. University of Hawai‘i at Hilo Hawai‘i Community College HOHONU 2012 Vol. 

10, pp 48-50. Web. 19 Oct. 2014 

Summary: The main argument of this article is the consumerism is not only an aspect of our 

society but it is an element that also runs our society. The things we have whether need or want 

has some underlying meaning/significant because it helps us find/claim our place in society. 

Analyze: This article has given me new insight of my topic “Consumerism in America”. My 

argument was that consumerism creates a false sense of self for the consumers by draws the 

consumer in and ‘”feeding “on their desires and wants but it wasn’t as black and white as I 

thought. “By acknowledging we are not defined by what we own we can look consumerism in 

the eye and say this is what I am because I chose it” (Todd 50).  Consumerism is a tool to 

become whoever we want and lets us make decisions on how the world views us. Consumerism 

helps us figure out our place in society and consumerism is not necessarily bad it is only the over 

blown ideas portrait by the media that make consumerism look bad.  
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Waldron, Mia M. "Capitalism's Effect on Society: Consumerism." Consumerism. Mount 

Holyoke College, n.d. Web. 19 Oct. 2014. 

Summary: The main argument of this article the American economy is a system driven by 

consumers spending and that the fable “American dream” is not really measured by ones 

character but the value of material they can accumulate. 

Analyze: “The American dilemma is the consistent belief that they can live beyond their means. 

Like most capitalist forms consumerism is concerned with a short term profit without 

consideration for future effects on wealth distribution due to overspending” (Waldron 1).This 

quote further support my claim that American consumers and depleting their resources both 

money and natural resources by chasing after an infinite desire, that surpasses there basic need or 

necessity. The ideology of consumerism has made people go above and beyond to get what they 

want rather than need. Consumerism in itself is just a theory, a tool to be used; it is the people 

who make the choice to go overboard just to claim their place in society. 

 


